
 
 

Digital Ad Making Competition 'Ad Attack' by the Media Society, April 2020 

 

The Media Society organized a digital Ad Making competition named, Ad Attack on 21st of March, 

2020.The participants were asked to make creative advertisements with the help of online tools. The topic 

was "The Truth about Indian Media". We received extremely innovative and intelligent entries for 

this activity. The participants had thoroughly expressed their opinion on Indian Media through 

the advertisements they created. All of them were originals and we enjoyed them a lot. Our staff 

advisors selected three winners of this competition. They are: 

 Sakshi Salil Chavan, English Honours Second Year. 

 Cassandra Rose Holt, Political Science Honours Second Year. 

 Soumili Basu, Economics Honours Second Year.   

 

               

 


